iXiGO offers something differs
travel agency. The travel searc
find the best travel deals in airli
its one-to-one relationship bet
customer helps in cutting down
inharant in online travel agencie
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A rransparent system is the need of

the haur.

A travel search engina
"GO A Erepanes travel
informarioa and enshls ane s search
for the hest travel deals inR'hr': and
hotels) on mukiple wavel gaes, and
then rakes the comsmur direotly m
the aidine or online rravel agency's
site, fram whene the consumer can
ke the purchase,” says Aloke Bajpai,
founder & CEQ, iIXIGO. This syscems
helps 1o compare prices (inclusive of
all caxes) u-'.ﬂgh.l: and hoiels, as well
s other producr armribuores, directly
from these providers. -
iXiG0) has comprehensive travel
search tools, that search chrough
all aidines in Inadia and 4500 hosel
properties, including boseels, badger
heoteks and serviced APATLPNEVS.

The iXiGO bonus

A single-step booking chrough
redirection to the pro rcll_'r.p Pq_'ur“_l
iw vhe highlighe of XG0 In
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caimiprchensive, unbizsed search scenx
SUP Mers rhan is (=15 and fun o nse
like a ‘Google For travel’,” sdds Bajpai
*i\!llu.', oy _'lnil'll_l| |h|'-r“. |'\|:|;i]|||_' |P|;||'|d
bess v and effeer on finding the

best deal,

Consumers apart. airlines‘hareks
gain from DGO, Acconding to
Bajpai, iXeGO gives them a grem
direcr onling-markering-and-
distribution placform, where they
can acuine customers directly. This

crsney 2 greaser cusromer |iferine
value o them, protects their brands,
arel helps them acquire customen a a
lewer cost than the raditional travel
agency discriburion channel,

IRIG0Y is absor availabde an the
mnhile, enabling real-time e
camperison, av aih.h.lil:'rclln'kil'.!_- andl
honking through call contees. The
cofmpany has been warking with a
vhird pamy e enable this, b will be

soon re-laursching it on its swn shor
code

The iXiGO style

One-so-one relaionships berween
the suppliers [ailines' hotels) and
mravelbers makes i X560 sand apan
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one relatonship guaranrees thar the
consumer gets the cheapest deal
withour any mark-up or commission,
How else dioes iXiG0 differ
from enline travel agendest Cnline
|:r.1w.'| AEENCES |:lir "n:ll;,ll'l|||'| .|.'||_1
MlakeMyTrip.com need an IATA
{Invernaziomal Air Transport
Amnchition) licence, like any ocher
cravel apent, tosell tckets. Their
busimesses have busge call centres,
cravel helpdesks, real agenes sining
Al prevn sereens ar times, rickering,
payment processing, adeivery, g
customier service, ec. “With
comprehensive and transparcm
:\emplrimn ﬁr e and r||r:':'=||:.:_
XG0 penerates lesds for all the
panners we wisk with, and by vinue
of not doing; the bookings. does o
compese directly with any of the
anline travell agencies.” opines Rajpai,

Technology

iXiGO) runs an open-source
techmology lke Linuz and [ova.
“We have irrvesced significant ime
in building propriciary sanch and
n:.'l.:lliﬂl; 1I|;uri|h|r'|1 thar alles s oo
deliver our sarch resules supes-fast,
and yet ensuare thar the inkormation
we provale 15 barh fresh and
ACCUTILE, SHYS |!-..IJ||H| GO also
has a simplistic U1 [user inserface]
desipn, and new fearures that enable
fasier navigation, Bliering, sering amd
redirecrion.

Facing challenges

[he concept of o travel szarch
engine isn’T 85 simiple 4% it sownds
- i lor of woak and a therough
understanding of the processes are
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startup

invodvexd, Tio OPEIMESE Quscrics, i L0
uses sophisticared predicrion and
caching algorithms, and for faser
anid smoother fesules delivery, they
Lse A_Iﬁ.:{ I:.I!::| I'||.'hr|||I|.||,|n. ;;j_l.'n.h., r|+1|_
and XMLYL “Fly amywhere oo
amywlsere” is a unigue feature from

an implementacken pesspeciive, The
XG0 weam had o run several

L siorial algorithms before chey
fgured our how to crack che complex
problem of combining Hights over
I1I.IJ|Ii|§|-|' er|ll'|g-\-., Irmlhpk' '\-\.l'l_lpn} u_|||J
multiple irineraries i give users the
Lastest search For a route where no
direcr Hll_:lﬂ'\-\. exaed, For lisdance, in a

search for a Hight from Bang:

e &
Lasck naew, cha procese inwelves o search
via Mumbai, Delhi and Kolkasa, and
hnding the absoluie best itineraries in

terms of price, duration and ai
comhbinations.

Revenue model

TF PR kent hku:l:.' a
commission from consumers, the
next question is, how do chey earn
|l,".'|,'||l.|€ Hﬂ”ul |L"|-".'I|l- [I“.' scoree:
alrlines and haotels pay DGGO a small
fee when hn-cﬂ-cinﬂ«. rake |:||:|.:'|,- on
their welsives via iXiGOs referrals,
bloreover, supplices are alio willing o
pay them for every click thev wend @
thwir booking pages. Suppliers have
Bguired can thay B0 i a marketing
channel with a higher RO [revurm on
pvesimct) than even eein vadiciml
pay-per-click parners such as Google
and Yahoo *Tradirional pay-per-click
r'l
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are very poor on quality of raific

ion numbers,” opines
Bajpal. 1IXIGEY, he says, provides the
airlines and horels wich the -m.\,m-r-;ls.p

ir Id CEHIVET

of a customer who is extremely well
quealibed, and is likely o come back
and baok on the airline or hotel sie
directly. This, according 1o the r=am,
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sell ancillary products on s site and
increase consumer lifetime value.

The initial days

The idea of X0 came abou
in early 2006 during an intense
|'||!|||I|I|I:ll-||11||1|:: sl AT the
rhr-nf Hl'lllﬂ:brra—Jhlul |||1|,'|||| [iarnifaes
in the travel industry in India. Ax
e i, wolioe tavel

agencies like TravelGurw, Yatra and

aboar ol

Clearirip had procured funding and
announced their launch plans, *We
thowght thar this was a green signal
for the market’s matarity, and a grear
time 1o enter the Indian marker with
an affering thar was more direct,
transparent, technology-centric yer
custamer-focused. If online oravel
.igl.'l'll.'.lvl"\-\. represent Treavel 1.0, sravel

search engines represent Travel 2.0,

=YE H.:.ipai.

Bajpai, the CEO, Rajnish
RKumar, CTO (both I Tians),
and ll]u.rmrmju 1|':|\.|'||||.';|rii||..j|1_
CO0, founded che group. Prior
v 00D, |'i:|i|,1;|i Wl w\;rrkinr_';
'u'i-'il!l'l Amipdeus SAS and was
the WV, Diseribasion Srrarcgy,
FimalQuadrant Solutions, Jens
Schurrer, 8 German narisnal, is
the chief archivect. GO was
bwcarse ri|1FI{|.r :H. ||'||.' h||_|r||.|r:|l.
till Janneary 2008, XG0S seed
investoes are BAF Spectrum
parrners Frl'll'l'l H-ill.#:I.I"l:II'. .||'u|
William Klippgen, a well-known
[nternet entreprencur from Europe.
3 oot the board.

Frowm the h'.'[_'lllll.illt:_ [ AT
selected a ser of people from the
IIT: and other premier instiourions,
anl kepr 1o a |

o gl

andd-mean hiring
philosophy. Ta be a part of the

LA, 6 is e passion amd wrge
1o o something innosvarkve that
mare than a persan's

cradentials.

maters

Hecognition adds
colour

XG0 has so far been
recognised in the MASSCOM 100
I'T Innovasors 2007 lst, was a
finalist for the “Red Herring 100
Asia” awards 2007, and the “Red
Herring 100 Ghobal® awarnds 2007,

"Kecognition dehnicely
strengthens our belicf in our
business |J|JI1. and booss the weam
spirm,” reveals Bajpal. However,
recognition is nod the Purpaese
of iXiG0Ys endegvours, “"We are
lere o make che life of Indian
consumers and travellers casier by
|'_J"ri11; them a I1'|I.I|.]'| '-il1||:||_'|. mare
wsable and cransparent oravel search
engine than the ravel porals they
sre used o, adds |1|:|ii1r.|i Foar ihe
team, achiey ing s purpose amd
recciving praise from users means
far more than official recognivion.






